Selection Criteria 
1. General
To cover a wide range of lifestyles, villages should be selected using the following criteria: 

· Distribution of the villages within the intervention area
· Size of village
· Village structure and leadership
· Duration of participation within the project
· Adoption rate of stoves 

· Extent of commercial production 

· Distance to a trading centre 
· Distance from the major source of wood fuel

2. Selection of locations for household survey

Total 500 household to be interviewed during survey

1.) General sample: 320 households (with and without improved stove) asked about cooking habits and firewood consumption – representing urban and rural households

2.) Invited to take part in General Household Questionnaire

3.) ICS sample: remaining 180 household will focus on households with improved firewood stoves – representing urban and rural households

4.) Invited to take part in Household Questionnaire for ICS

Table 1

	Cluster
	Part of 
	Population
	Income situation
	household per district
	household interviews – 500 total

	Districts
	GTZ W&E
	Baseline
	Ethnicity
	People /sq km
	Main Activity
	Poverty index
	urban
	rural
	General sample (urban /rural)
	Selected ICS sample 

(urban / rural)

	Central
	
	
	
	
	
	
	
	
	200 total

	Muranga
	x
	x
	Kikuyu
	375
	Tea/coffee

belt
	
	40 (24%)
	130 (76%)
	60

(15/45)
	40

(10/30)

	Maragua
	-
	-
	Kikuyu
	447
	-
	
	20 (12%)
	150 (88%)
	60

(7/53)


	40

(5/35)

	Western
	
	
	
	
	
	
	
	
	150 total

	Vihiga
	x
	-
	Luhya
	886
	Productive land
	
	60 
(32%)
	 130

(68%)
	50

(16/34)
	25

(8/17)

	Bungoma
	-
	x
	Luhya
	424
	S/ cane

Tobacco

belt
	
	120 (48%)
	130 (52%)
	50
(24/26)
	25

(12/13)

	Transmara
	
	
	
	
	
	
	
	
	150 total

	Kisii
	x
	x
	Kisii
	758
	Productive
	
	80 (45%)
	100 (55%)
	50

(23/27)
	25

(11/14)



	Bomet
	
	
	Kalenjin
	203
	Herders

farming
	
	60 (35%)
	110 (65%)
	50

(18/32)
	25

(9/16)



	Total
	
	
	
	
	
	
	
	
	320
	180


2.2 Rural poverty incidence per province 

Using statistics from the Kenya National Bureau of Statistics, April 2007, Basic Report on Well Being in Kenya:

1. Rural overall poverty – was estimated at Ksh 1562 per adult equivalent per month, which includes food, non-food, but excludes house rent, expenditures on durables and ceremonies.

2. Rural hard core poverty – classified as poor even if it is all spent on food at Ksh. 988 per adult equivalent per month. Ideally the hard core poverty should include some allowances for cooking fuel.

Table 2

	Provinces
	Rural Overall Poverty (%)
2005/2006
	Rural Hard Core  poverty (%) 2005 /2006

	Central
	30.4
	11.4

	Coast
	69.7
	35.4

	Eastern 
	50.9
	22.5

	North Eastern
	73.9
	46.3

	Nyanza
	47.6
	21.1

	Rift Valley
	49.0
	20.6

	Western
	52.2
	23.2


2.3 Rural Poverty Index as reported in GTZ-PSDA relevant District

The Kenyan district poverty index focuses only on rural areas. It does not give the same picture for the urban areas.  

Table 3

	
	Rural Overall Poverty (%)
2005/2006
	Rural Hard Core  poverty (%) 2005/2006

	Districts
	Absolute Poverty Line = 

Ksh 1562
	Absolute Poverty Line = 

Ksh 988

	Muranga
	29.4
	9.7

	Maragua
	31.2
	10.0

	Vihiga
	40.1
	14.8

	Bungoma
	50.2
	23.2

	Kisii
	51.2
	22.8

	Bomet
	59.0
	17.8


2.4 Urban Poverty Index reported for the GTZ-PSDA relevant districts
There is one table given, in the Kenya National Bureau of Statistics, which shows that absolute poverty levels are KSh 1562 for rural areas and KSh 2913 for urban areas. For the urban index, data is unfortunately given only for the big urban centres such as Nairobi, Mombasa or Kisumu. 
2.5 Poverty categories for Cluster managers (as supervisors of the survey) 

For the GTZ survey in Kenya, there are:

 Three categories for rural poverty (according to figures from national statistics): 

- very poor: below KSh 988 per adult per month

- poor: below KSh 1562 per adult per month 
- better off: above KSh 1562 per adult per month
Two categories for urban poverty: 

- poor: below KSh 2913 per adult per month 
- better off: above KSh 2913 per adult per month

Teams are advised, that when they reach the locations, they should ask the local Chief what it means when someone is 'very poor', 'poor' and 'better off'. These definitions can be used to support the chief to make an approximate selection.

Once this has been clarified, one should ask the percentage of the population that belongs to the different categories, using the table given above as a guide. One can then use the percentages shown above to ensure that the responses of the Chief are representative in reality. 


2.6 Guide lines for Cluster Managers

1. In each district, select: 

a. one division – which should be representative and give an overall image of the situation in the district, if possible (a division that is completely different from the other divisions in the district should not be selected)

b. one location only – which should also be representative and give an overall picture of the situation in the division, if possible (do not take a location that is completely different from the other locations in the division). 

c. The issue of selecting the households in the location should be the choice of the Chief (with team guidance according to the selection criteria for households: very poor, poor and better off – see section 2.5). 

2. There will be two different groups for household interviews: 

a. First group: a general selection of households that are representative of the area (see Table 1 and the criteria above in selecting the households). Make sure that all the various types of stove are represented. Households should be chosen by the Chief. The 'General Household Questionnaire' will be administered to this group.  

b. Second group: The Chief should be asked to choose additional households which all use improved cooking stoves (see Table 1). Households should be selected by chief, but only those using ICS. These households will be asked to take part in the 'Household Questionnaire for ICS'. 
Households selected for the first group may be located in a different area to the households for the second group.  


For both groups: The same locations should be selected, but in different villages for the two set of questionnaires.
3. When selecting households take into account the percentage of households in rural and urban areas i.e. the sample has to have the same percentage of rural and urban households as in the general population of those areas. The number of households in the urban and rural categories is given in Table 1 above.

4. Within the rural and urban households, the sample has to be representative for the 'very poor', the 'poor' and the 'better off'. (This information of who is very poor, poor and better off in that particular area need to be provided by the Chief during the initial discussions, with the project team and the PRA person. The Chief will provide the local definition of 'very poor', 'poor' and 'better off'; to define the criteria used in the area to call  somebody  'really very poor', or 'poor' or 'better off.  The percentage for each category is not given by the Chief but by the general figures in the poverty tables above)

2.7 Optional Selection Criteria for households

1. Households with stoves (versus household without stoves)

2. Income (poor – middle class – better off)

3. Ethnical groups  

4. Stove types
5. Household size 

6. Male-headed and female-headed households

7. Population density 

8. Households which were targeted by former GTZ projects
9. Households which were part of any baseline
3. Selection of schools (social infrastructure)

Criterion: 

Representative number of private and government schools for all types of schools: 
day schools, boarding schools and colleges 

	Schools
	
	

	Central


	Days schools
	0

	
	Boarding school
	1

	
	College
	1

	Transmara


	Days schools
	2

	
	Boarding school
	1

	
	College
	0

	Western


	Days schools
	2

	
	Boarding school
	1

	
	College
	3

	Total
	
	11


3. Selection of Restaurants (productive use)

- Representing all types of stoves

- Representing all sizes: more or less than 50 people/day and bakeries

	
	Number of premises to be interviewed

	Serving more than 50 people/day
	2

	Serving less than 50 people per day
	2

	Bakery
	2

	Total
	6


4. Selection Criteria for Stove Dealers

4.1 Selection of Kisasa stove producers

4.1.1
Criteria for Producer Groups

a) Production capacity

· Large scale

· Medium scale

· Poor scale

b) Time in production

· Oldest groups (with former W&E project)

· Youngest group (recently established)

· Middle ??

4.1.2
Criteria for individuals

a) Production capacity

· Large scale

· Medium scale

· Small scale

b) Time in production

· Oldest groups (with former W&E project)

· Youngest group (recently established)

· Middle

c) Gender – include woman producer – Central

	Production
	Groups
	Individual

	Central
	3
	4 -5

	Transmara
	3
	No individuals

	Western
	5
	No individuals

	total
	11
	5


4.2 Criteria for Rocket Mud Stove producers 

a) Sales figure

· Large scale

· Medium scale

· Small scale

b) Time in business

· Oldest groups 

· Youngest group (recently established)

· Middle

c) Gender – include women, men

d) Representative number of groups and individuals

e) Representative of stove building inside and outside the selected district

	Installers
	Numbers

	Central
	----

	Transmara
	Min. of 6

	Western
	----


4.3 Criteria for marketers (selling more than 20 stoves per month)

a) Sales figure

· Large scale

· Medium scale

· Small scale

b) How long in business

· Oldest groups 

· Youngest group (recently established)

· Middle

c) Gender – include women, men

d) Representative number of groups and individuals

	Marketers
	

	Central
	Minimum 4

	Transmara
	Minimum 5

	Western
	Maximum 3

	
	


4.4 Criteria for installers 

a) Sales figure

· Large scale

· Medium scale

· Small scale

b) How long in business

· Oldest groups 

· Youngest group (recently established)

· Middle

c) Gender – include women, men

d) Representative number of groups and individuals

e) Representative of inside and outside the selected district

	Installers
	Numbers

	Central
	6

	Transmara
	4

	Western
	8
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